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I dalm: 

1. Advertising device placed in a customer fieM df Msion distinguishing by the a 
reflective sii>strate eoBBoted in fonri of advertising syrbds the coitours of wNch are 
occupied t)y tiie means of tlieir oontrcst dstinction wNch comprise metliod s of tlieir 
presertation to customers and such matters as lig^, odors and medium or any 
ccmbination of tiiese methods and matters as wdl. 

2. Advertising device after p.1 dstin^Jshing by advising symbols wNch are 
represented tlie images oT products, trsKJe mark or any eiemert of it and any okijed 
tliemaUcally related with them and executed In any connbination oT any combination 
or textual, d^al and graptiical fomns, includng eledronic ones. 

3. Advertising device after p.1 dstingiishing by a refledive sibstrate representing 
the produds or ptiytodesigners and florists at artistic desi^i or iitertors and garden 
sdxi park areas, for ex. sward^ flcwer-t)eds, grass-plds. 

4. Advertteing device after p.1 dstingutehing by a refiedive sitetrate whteh may 
present any strudiral elements or txJidng objeds, for eac windows, doors, arches, 
gates, sedions of fence. 

5. Advertising device after p.1 cfstingiJshing lay a refledive siiastrate wNch 
represents an objed of snrcdi arcNtedure, for ex. txisan, advertising post or poster. 

6. Advertisli^ device after p.1 distlngiishing by a refiedive siJastrate wNch may 
present an objed or graphic arts, for ex. leaflet, placard, advertisement, postcard, 
kxxMet, calendar. 

7. Advertisir^ device after p.1 dtetinguisliing by a refledtve substrate wNch may 
present any oT the klentification or individualization means, for ex. information 
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cards or cffferent materials among them plastic bank cards, visiting cards, lottery 
tickets. 

8. Advertising devfce after p.1 dIstingiJshing by a reflective siiMtrate wNch may 
present packing products, for ex. packing paper, packets. t>ags. ixoces. laig and small 
IxAties. 

9. Adwertising devtoe after p.1 dstingiJsliing by a reflecti>« substrate wNdi may 
present decorative elements or dothes and head cTesses, jewelry and bijouterie, for 
ex. i3Uttons. pendants, eanings. bracelets, rings, crowns, dteidems. 

10. AcJvertisir^ device after pil dstingilstiing by a reflective sii>strate wNch may 
presert the articles of domestic utensils and inplements, for ex. crockery, towels, 
carpets, blankets. 

11. Advertising device after p.1 distingiishing by a reflective substrate vi^ch may 
present the applianoes of exterksr observetton or exterior mounting, for ex. weather- 
cocks, docks, locators, dish aerials. 

12. Advertising device after p.1 dstingiishing by a reflectlMs surface of silastrate 
wNch is executed as capable to create the genuine reflectton of customer. 

13. Advertisir^ devtee after p.1 distinguishing by a reflediv^ surface of sitetrate 
which is executed as capable to create a comic tmags of customer. 

14. AdvertisirQ device after p.1 dstinguishing by presence of recordbig and replaying 
audio units in it's structure. 

15. Adwertising devtee after pip.13.14 dstinguishing by presence of video unit 
induded in it's strudure to record and dsplay the customer reflection or lis oorric 
image 
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16. Advertising de\4ce after p.p.13,14 dsUngilshlng by presence of pIxAoy a phIc 
appliances and camera included in it's structve to take photos of a customer and Hs 
(her) corric image. 

17. Adv^ertising de^ce after pl16 dtetinguisNog tsy fitting oT video record ng islock into 
reflective substrate. 

18. AcMerttsing de\4ce after p. 16 dstlnguishing by fitting oT photo camera into 
reflective siJMtrate. 

19. Advertising device after any of p.p. 13, 15 - 18 dstinguishlng^tsy adjustment of 
audio, vfd^ and photo equipment for automatic start accordng to specific 
parameters. 

20. Advertising de>4ce after p. 19 dstinguishir^ Isy the specific parameter wNch Is 
a level of sound, for ex. of laugh. 

21. Advertising de>4ce after p. 19 dstingiishing by the specific parameter wMch is 
a leg or time. 

22. Advertising de\4ce after p. 19 dstingiishing t)y trie specific parameter wNch is 
an apparition oT customer in a spot where Ns genuine or comic depiction t>ecanes 
p06sit)ie. 



